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Hello!  
 
A huge thank you for purchasing the 2019 Pet Industry Content Calendar.  I’m really excited to 
help you plan out some epic content for social media, your blog, emails and even pitching to the press.  

I’ve helped hundreds of business owners use online marketing to drive visitors to their website, 
and convert them into paying customers. And nearly every one of them faced the same struggle – 
they didn’t know what to post to their social media, on their blog, or send in their emails.

Wracking your brains for fresh content ideas can be stressful and overwhelming. It can also be very 
time consuming if you don’t plan ahead. A content calendar brings everything together in one 
place.

I first created a content calendar back in 2016 and I can’t tell you what a difference it made to my 
social media channels and the opportunities it opened up to me. I also love how much time it 
saved me when planning out my content. 

In this pet industry edition, I have included some “other” days that you may be able to include into
your social media schedule. You may have to think a little outside the box on how you could relate
them to your pet business.

If you need any help with the content calendar or have any questions, please email me at 
katie@businesswonderland.co.uk 
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Use the awareness days, national days, holidays and celebrations to create a constant stream of 
leads and sales for your business. Create content and blogs that will make people want to visit 
your social media channels and website. That means creating regular and consistent content the 
your ideal client will love and the press will want to feature.  
 
 
 
Step 1. Use the calendar to map out awareness days, national days, holidays and celebrations that 
you can use in your business for the year ahead. I’ve included a printable in this content calendar 
pack to help you.  
 
Step 2.  Plan out when content needs to be created by or what date you need to pitch to 
publications by. This will allow you to approach media well in advance or create the content in 
advance. 

Step 3. Set time aside monthly or weekly to plan what content you are posting on social media, 
blogs and emails. This will allow you to be organised for the month or week ahead. No more 
thinking or panicking about what you are going to post on social media every morning. You’ll want 
to schedule your social media at least a week in advance to keep you organised. It will also save 
you lots of time. You’ll then only need to go back to reply to comments. 
 
So many business owners say they don’t have time for social media, this is just an excuse. If you 
aren’t consistent and providing valuable content on social media it is unlikely that your business will 
grow. Think of it as your shop window online. 
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How to create a social media strategy

Before you start creating content for your business, there are some important things to address 
first. 

1. Your Ideal Client
Understanding who your ideal client is so important. You may have several Ideal Clients for your 
business but it’s much more easier to create content for just one ideal client. 

Is your Ideal client: 

Male/Female or both?
Age range
Where are they located? 
What are their interests?
What social media platforms are they on? 
What do they do in their spare time? 
What books/magazines/blogs do their read?
What is important to them?
What are their dislikes?
What can they relate to? 

Answer all of the questions above with your one ideal client in mind.

2. Set Goals 
What do you want to achieve from your social media accounts?  

Would you like:
An engaging audience?
Awareness? 
Turn fans into clients? 
Become an influencers?
Create a community?
Or perhaps its all of the above. 
 
Set yourself milestone goals e.g. I want to increase my Instagram following by 100 each month to 
increase my brand awareness and drive traffic to my website. 

What is your milestone goal for your social media accounts?

3. Frequency
Decide how often you will post on social media and how often you will blog. 
It’s important to be consistent when posting on your social media accounts, especially it you want 
to increase engagement and awareness. 

If you would like to grow your accounts, please see the table below for the top five social media 
platforms frequency.
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How frequently to do you want to post on your social media platforms? 
 
Facebook_____________________________ 
 
Twitter_______________________________ 
 
LinkedIn ______________________________ 

Instagram_____________________________ 
 
Pinterest______________________________

4.Content Buckets
Content buckets are a great way to ensure you don’t run out of content and build up content that 
you can grab to fill in your social media schedule.  If you struggle with what to post out on a daily 
basis, you could try themed days e.g Tip Tuesday, Testimonial Thursday, Behind the scenes Saturday 
etc. 

Use the content bucket printable (included in this pack) to fill up different categories.  Once the 
content buckets is full for all your categories you can start creating your social media schedule 
very quickly and easily. 

www.businesswonderland.co.uk

Social Media Platform Frequency Tip

Facebook 2-4 per day If your Facebook Page is under 10k 
page likes post frequently on a daily 
basis to keep audience engaged

Twitter 5-6 per day Join in Twitter chats to increase 
engagement

LinkedIn 2-4 per week Monday-Friday post blogs, articles 
and industry news

Instagram 1-3 per day Imagery is important. Create a 
magazine for your business. Aim to 
use 30 hashtags per post

Pinterest 5-6 per day Pin both original and other users 
content



The Important bits

There are over 1,200 national days. I’ve tried to include as many as I possibly can within The 2019 

Content Calendar.  Including monthly and weekly themes. 

As there is not just one data based for awareness days, it is difficult to ensure that all dates are 

correct at the time of publication. Rest assured, I have checked, double and tripled check to ensure 

that these dates are correct. However, some dates may change or new dates may be added which 

are out of my control. 

Calendar Key

N. = National

I. = International

G. = Global 

W.  = World 
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www.secretowlsociety.org

BLOG/SITE:                                                     PLATFORM:       

Social Media 

TIME MON TUE WED THU FRI SAT SUN

schedule + strategy 

IPQ = INSPIRING PICTURE QUOTE 

ITQ = INSPIRING TEXT QUOTE 

Q = QUESTION 

TOD = TIP OF THE DAY

_____ = ________________________

_____ = ________________________

_____ = ________________________

_____ = ________________________

MY PLAN FOR MONETIzATIONNotes:

SOCIAL MEDIA
Schedule

Time Mon Tues Wed Thurs Fri Sat Sun

Platform:Blog/site:

Date:

QOTD = Quote of the day
TOTD = Tip of the day
WIP  = Work in progress
Q.   = Question
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social media  
stats 

20__ FACEBOOK PINTEREST INSTAGRAM EMAIL LIST

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

NOVEMBER

DECEMBER

WEBSITE:

PRIMARY PLATFORM:

SECONDARY PLATFORM:

Facebook Instagram Twitter Pinterest LinkedIn

Social Media
Stats

www.businesswonderland.co.uk

Website:

Primary platform:

Second platform:
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FACEBOOK                INSTAGRAM                PINTEREST                TWITTER                  ____________________

Blog Post Planner 
TITLE:

PUBLISH DATE:

CATEGORY:

MY PURPOSE FOR THIS POST

BRAINSTORM + OUTLINE IDEA 

KEY POINTS 
- 
- 
- 
- 
- 

GRAPHICS // PHOTOGRAPHS 

- 
- 
- 
-

WORKFLOW 

WRITE THE POST 

INSERT KEYWORDS + LINKS 

CHECK SPELLING + GRAMMAR 

CREATE + INSERT IMAGES 

SCHEDULE POST 

PUBLISH POST 

PROMOTE ON SOCIAL MEDIA 

SHARE WITH SUBSCRIBERS 

LINK TO:

CALL TO ACTION:

�

�

�

�

 

�

FEEDBACK // NOTES FOR NEXT TIME

TO DO 

Blog Post Planner

Purpose for this post:Title:

Publish date:

Category:

Outline of post:

Key points:

Photos/graphics:

Links:

Call to action:

Work flow

Write the post

Insert keywords & Links

Check spelling & grammar

Create & insert images

Schedule post

Publish post

Promote on social media

Share with email subscribers

To Do

Facebook Instagram Pinterest Twitter



Top tips for pitching to the press

1. Spend time studying your calendar. Read it thoroughly and work out which dates 
are the most relevant to your business. Ideally find between six and eight spread out over 
the year which you think you have the strongest ideas for. For example, if you dog biscuits, 
National Dog Biscuit Day would be a great day to showcase your work. If you make pet 
accessories, National Dress Up Your Pet Day could be a good peg for a story about your 
business. 

2. Do your research. Every town and city has a newspaper but there’s also so many 
websites, magazines and blogs you can target and that your ideal customer may be reading 
too. It’s good to spend a day going through these and seeing the kind of things they write 
about, regular features and their style of writing. Ask your social media followers where 
they get their news from too.

3. Follow the writers on social media. Twitter is the platform I would choose as it’s 
the one where journalists are most likely to expect to be approached. You can organise 
them into a list and check it when you have a spare moment, and look for any posts with 
#journorequest - that’s where they’re looking for people to interview and it could be you. 
Try to be helpful and build up rapport by liking, retweeting and commenting on any relevant 
tweets so when your pitch lands in their inbox they’re familiar with your name.

4.

5. Make sure you have photographs to go with your story. These are so 
important and can make the difference between you appearing in an article or not! Ideally 
they will be professional - it’s worth investing in a shoot. But if you’re starting out, ensure 
you have a head shot, a full length shot, some of you and your pet and with your products, 
maybe a behind the scenes shot of you making your product. Or if you provide a service 
such as grooming, walking or training, some shots of you working with animals.

6. Pitch to one publication at a time. Start with the one you would really like to 
feature in and work your way through the different publications and pitch at least a few 
weeks before you’d like your story to appear. Don’t be disheartened if you don’t hear back 
within a few days. Journalists and editors get hundreds of e mails every day so simply move 
on to the next publication. Having a list of titles to target means there’s the potential for 
your business to feature in a range of publications.

Tips provided by Rachel Spencer. For more PR tips visit:
 https://www.publicityforpetbusinesses.co.uk 

https://www.publicityforpetbusinesses.co.uk/


How to work more with Katie;

Social media can be both thrilling and terrifying. There are so many valuable ways you can spend 
your time, searching the internet and reading hundreds of blogs about social media and marketing 
is NOT one of them. 

I can teach you how to do your own social media marketing so you don’t have to pay someone 
else to do it for you. 

I work with clients via 1 to 1 sessions, my monthly membership (Social Wonderland Society) and 
my full social media geek package: 
 
The 1 Hour Kickstarter
This single session is perfect if you are looking for some inspiration, want a tutorial on a social 
media platform, your questions answered or some advice.   Let me create a clear action plan for 
your social media and marketing that you can implement with my help.

Social Media Audit
A social media audit is essential for your business to ensure that you aren’t wasting time, money 
and energy by focusing on the wrong things.
An audit is also great to ensure that you aren’t missing out on opportunities. Sometimes small 
tweaks here and there can make a huge difference.

Social Media Geek Package
This package is perfect if you want to understand a social media platform, learn Facebook Ads, set 
up a social media strategy or get help creating content. Let me teach you how to do it and kick 
butt on social media. 
 
Social Wonderland Society
If you would like on going help and training with your social media. A monthly subscription where 
you get access to trainings and get all of your social media questions answered.

Visit my website www.businesswonderland.co.uk for more information.
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